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INTRODUCTION

Hey folks!

We collected some of our best workflows that got a lot of attention on LinkedIn
this year - people loved them because they really work and make life easier. Each
one helps automate different parts of lead generation, from finding new contacts
to analyzing sales calls.

We'll show you exactly how to set these up, step by step. Plus, we added a special
chapter full of ready-to-use prompts that will help you personalize your outreach

and get better results.

These workflows helping us save time and get more leads. Now it's your turn to try
them out!

Let's get started!
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CHAPTER ONE

How To Get Leads From LinkedIn Interactions

Imagine this: you've noticed a LinkedIn post full of likes & comments from the kind

of people you'd love to connect with. What if you could turn all that interest into a
list of high-quality leads, complete with verified contact details, in just a few
clicks?

With this workflow, you can do that. Whether it’s a post from your personal profile,
your company page, something interesting shared by competitors, influencers, or
industry leaders, this workflow lets you turn those interactions into actionable
data.

What does it mean? Every like, comment, or reaction on a LinkedIn post becomes a
potential lead ready for outreach. Whether you're looking for new clients,
researching trends, or keeping tabs on the competition, this workflow makes it
easy to put those interactions to work.

By the end of this chapter, you'll know how to set up robots for LinkedIn posts to
supercharge your lead generation.

Let’s dive in!

Step 1: Sign Up:
Head over to Leadspicker platform and create your account (Or log in if you've
already have an account)

Step 2: Complete Onboarding

If you're signing up for the first time, during onboarding you'll answer a few quick
questions about your tech skills and preferred features. This helps us set up your
workspace perfectly.

Step 3: Find the Playbook

Once inside, navigate to the Playbook (or click +Add project) and look for the
workflow titled “Leads from LinkedIn Post(s).” Click Get Started, and you're on
your way.
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https://leadspicker.com/app/sb
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Leadspicker playbook
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Search for Linkedin aud
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Clone existing project

Leads from LinkedIn post(s)
0 . ezs

® Export Likers, Commenters from any post
 Use Al to select relevant people
» send personalized outreach (linkedin + Emeil)

Step 4 : Configure the Robot

A new window will open with robot settings. Simply paste the link to the LinkedIn
post you want to analyze. See example below:

‘ Leadspicker

& Outreach projects.
2 Master inbox
=, Outrsaen settings ~ Robot info

>_ integrations Leads generated

4 Notiications o Leads
Froquency
Runs
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«
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—
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# Got more credits

 Upgrade now!

Leads from LinkedIn post(s... Contacts  Robots  Sequence  Blacklists

Post Tracker - Post extractor

HName
° Extract specific pest(s) (copy) (copy)

Links

Leads from Sales Navigator
& = @/=0

» Extract leads from Sales Novigator
« Run website and Linkedin scrapers
» Personalize with Al and reach out

# Getstarted

Linkedin profile viewers
Maketing @ % ©

* Regularly Extracts Profile Viewers
« Enriches Missing Information
* sends Out Personalized Connection Requests

00 6

once ©  ntor et postink

Hover A Advancedsettings ~

Whot type of person aro you looking for?

 scapooveryona @

Wowmany hars s the oot sraper ()

Wow many commantors con tha rowot serope ()




Need help finding the link?
Example post link:
https://www.linkedin.com/posts/vlastimilvodicka_this-robot-generated-776-

leads-with-a-activity-7219362570716008450-DWgp?

utm_source=share&utm_medium=member_desktop

Vlastimil Vodicka
Ex-VC, now building Al workflows
| agents @leadspicker.com Al |..
New York, Ne,

% Leadspicker.com

Profile viewers 2,638

Post impressions 1,812

i Go to Sales Navigator

Book an appointmen

2mo - @

% This robot generated 774
Linkedin Post scraped -> GF

I used to build workflows wil
required costly API integrati

subscriptions.

Now, launching a playbook ¢
in minutes. &

Even your toddler's imagina
In this video:
Scrape likers/commenter
Use GPT prampts to sele
Send data directlytoa p

Then:

Find work emails (waterf

irwe | anante @lsadenickar cam ALl Salae |

* Remove from featured

‘Your original post will not be deleted

[ save

&P copy link to post

¢/» Embed this post

/ Edit post

ﬁj Delete post

(&> Who can comment on this post?

@ Who can see this post?

Website scraper summariZée Key info.
Linkedin scraping [x not using your account!)
Multiple GPT prompts classify and personalize.

Ready for your next campaign.

No GPT API key needed, no coding skills required, and no need to pay for

Step 5: Click Save and Start, and watch the magic happen! B

Post Tracke!

Robot info
Leads generated
Leads
Frequency
Runs

Last run

r - Post extractor

Hame

o Extract specific post(s) (copy) (copy)

Links
o
once o

W seconds ago

htps]

W Paused

S oS oA

o=

inkedin.com/posts

Enter Linkedin post link

What type of person are you loaking for?

How many likers can the robot scrape? @

milvodicka_th g

A Advanced settings A

+ Scrape everyone @

How many commenters can the robot scrape? @
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Step 6: View Your Leads

A new window will open with robot settings. Simply paste the link to the LinkedIn
post you want to analyze. See example below:

| Contacts | Robots  Sequence

gloudspickal Leads fram Linkedin post(s._ Comocts  Bobens  Sequence Mockian  Bapert Q0 o

Contacts

Bom | =
* o B Seect (D Colres v B Dot [ T — o m
Wy Cutmach sattings

Yo VRGO Pl Hame e Linksalin Lindunclin At M. Uskaiie Company Den
& Hodhcotions o o0 Cm R 0 st i o o o e ] i s 0 o e e
M Uiis [———" B B e 1 T LR LS, S WAL BTG B e s o |
e e RS 16 5 ki o i oo w7 4 B ey b e e, 10 Doy et b

«
[T et S L83 ] © . v i

W v ikt e B 7o ke s 3. e 33 1 piarat il 8 1A
[ Brmramcmes € ntn csruten et G101 Eaae Cormpasbart, | barvm v ot moseetie © MO BN
T
et gy Brimgriann € % 15 e B Frnrioes Db e v Sty s e b L T
i Fassabar Eirdiavan Sauster-chamot cacr helompoot 1 TLTING oLt LSRN COMVTERCT RS COrVenTiona e comated 0 -3 0 b o Dwsciees
b Birgwiorin € F e aBusmens Drvntcpmant Loneuive o Gotai, o H.E oot (M Priear 43 © W e mege s
0
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Step 7 : Enrich Your Leads
To find email addresses, click Magic Column and select Enrich Emails. In just

moments, our waterfall enrichment system, powered by six top-tier providers, will
serve up verified email addresses.
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# Magic columns

cic I your data. Some of them

Let

peed up y
are free, some cost you credits. All are magic!

Auto enrich emails @

L3 L™y

Validate Emails Al Custom Column

linkedin Latest Posts linkedin About Me. Linkedin Company Daseription

]

What’s next?
With your enriched leads, the possibilities are endless. Use Magic Columns to

gather more details about each contact, classify relevance, and personalize your
outreach.

When you're ready, dive into our Sequence tool for multi-channel outreach via
email and LinkedIn.

Bonus Tips

o Experiment with Advanced Robots to monitor Linkedln accounts or keywords

for fresh posts and automate this workflow daily.
o Need inspiration? Check out this LinkedIn post about generating 776 leads

with this workflow: Linkedin Post.
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CHAPTER TWO

Account Data Tracking Workflow

How would it be to know the exact moment when your prospects or clients are
making moves? Expanding their teams, launching new products, or even looking
for solutions like yours - all without manually checking their Linkedln profiles
every day. We know time is crucial and relationships matter - so stay ahead of your
competitors by reaching out first at the perfect moment.

Sounds great, right? That’s what the “Account-Tracking” workflow is here to do.

This clever setup, powered by N8N, Google Sheets, and the Leadspicker API,
monitors LinkedIn profiles daily and notifies you when a potential buying signal
pops up. It’s perfect for staying ahead of opportunities without hours of manual

checking.

Let’s check how to set it up step by step.

Step 1: Get Your Leadspicker APl Key
Before jumping into the workflow, you’ll need an API key from Leadspicker. Here’s
how to get it:

1.Sign Up: Create an account at_Leadspicker.

2.Go to Integrations: Once you're in the platform, navigate to the Integrations
Rage.

3.Create Your API Key: Click the button to generate your API key and save it
somewhere safe —you’ll need it for the workflow.

APl Keys
APl documentation [

@ D m

@ 0 m
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https://leadspicker.com/app/sb/signup
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https://leadspicker.com/app/sb/user/integrations

That’s it! You're now set to connect Leadspicker with N8N.

Step 2: Set Up the N8N Workflow
The remaining steps will take place in N8N, not the Leadspicker interface directly.

For more technical users, you can review our APl documentation here:
Leadspicker API Documentation
We'll be using the POST /app/sb/api/utils/linkedin-posts endpoint.

1.Copy the Workflow Code: Go to the link below, copy the provided code, and
paste it into your N8N project: N8N Workflow Code

2.Prepare Your Google Sheet: The workflow connects to a Google Sheet
formatted as shown in the sample below. Make a copy and add the people you
want to monitor (customers, influencers, users, partners, etc.): Sample Google
Sheet

3.Add API keys: In N8N, be sure to authorize access to Google Sheets and add
your Leadspicker & OpenAl API key. If you're unsure how to do this, just send
us a message at info@leadspicker.com, and we’'ll be happy to help set it up.

Step 3: Customize the Al Prompt

In this step, you'll need to customize the prompt used by GPT within the N8N
workflow. This is important to ensure the notifications generated from LinkedIn
posts are aligned with the type of buying signals you're looking for. The prompt
can be adjusted to focus on specific keywords, behaviors, or criteria that indicate a
sales opportunity.

The prompt that we used:

You are a business development expert. Analyze the post on the input and try to find
information about any of these signals:

Signals:

Business expansion

Starting a new job

Expanding the team

Launching a new product or service
Looking for startups

Receiving investment

Looking for sales people or lead gen tool
No signal

Output just the type of signal and describe in one line what the signal is about.

For example:

Input example: "I'm happy to announce our new product Al platform for SMEs that
helps you automate daily work."

Output example: "Launching new product - Al platform for SMEs."

Here is the input:


https://leadspicker.com/app/sb/api/docs
https://docs.google.com/document/d/1Azrdo7rkorpg0c0iffjl5D8BsnZd7VvI0HZW3Y442Xs/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1sYitS75lfVdm_ZjVpL_wGQgPyCnw_a8jCK2qkv41fl0/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1sYitS75lfVdm_ZjVpL_wGQgPyCnw_a8jCK2qkv41fl0/edit?usp=sharing

Adjust the prompt to focus on signals relevant to your business goals, like hiring
trends or investment announcements.

Step 4: Add Notifications
Set up the Gmail node in N8N to send email notifications when a signal is
detected. You'll be instantly alerted about opportunities right in your inbox.

" ma p—

. ouT
Parameters Settings Docs &

Credential to connect with

Gmail account ra
Resource

Message
Operation

Send

To® i Fixed Expression

[rpansia =

Subject

Leadspicker - Buying Signals Identified

Email Type

HTML

Message

fe {{ sjson.html }}

[

Options

Add option

Step 5: Test the Workflow
Once everything is in place, it's time to test. If it's set up correctly, you'll start
receiving notifications like you can see in this post.

If you're unsure about any of the steps or need assistance, feel free to reach out to
us, we're happy to help!
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CHAPTER THREE

LinkedIn Jobs Robot Automation Workflow

If you've ever spent hours scrolling through LinkedIn job postings to identify
potential leads, you know how time-consuming it can be. But what if you could
automate the entire process?

That’s exactly what the LinkedIn Jobs Robot does. It extracts job postings, finds
the right contact persons in the company, verified contact emails, and even
automates outreach, all while saving you hours of manual work.

This tool is a game-changer for recruitment agencies, software development
studios, or anyone who wants to connect with companies actively hiring. From
research to outreach, it’s designed to make the process as seamless as possible.

In this chapter, we’ll guide you step-by-step through setting up the LinkedIn Jobs
Robot so you can focus less on manual tasks and more on growing your business.

Step 1: Get Started with Leadspicker

1.Sign Up: Create your account or log in at_Leadspicker Sign-Up.

Step 2: Set Up the Robot
Once inside Leadspicker, follow these steps:

1.Go to + Add project and click on From Scratch to create new project.

Leadspicker playbook

Find and Repicate sUccossiul warfiows in peconds

Gar Mabatng  WR Vesduming  Fendisng  Sotng

= o .

From serateh Clane existing project

Leads from Sales Navigator & Monitor Linkedin posts
B .



https://leadspicker.com/app/sb/signup

2. If this is your first project, click on Generate leads.

Your first project

Leadspicker is all in one platform for your Lead generation and Qutreach needs.

How Leadspicker works? Let's start with the first step.

Gather lpads 6 -.\

©) wrvicnmissingdsta

Create outreach message o 1 have my own leads

o Start reaching out

3. Select Robot and choose the Job Postings Robot as your lead source.

Your first project

Leadspicker is all in one platform for your Lead generation and Outreach needs.

< Letus help you find leads

m Robot
B susomatod leod generation

RODOLE GN CUIOMATEd Wad GENNatan
£o0i U3 10 SCIOPE VONGLS SOWICES
Incluging Linkedin

From Linkedin
Cheoma extonsion

Our ehecenD OEnEkn GloWE you 1o
SCrE0 Linkedin profies skocty fram
Linkagiin.
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Don't have time to find relevant leads? Let our Robots find them!

Post tracker i r Linkedin people search

Unkadin robot: & Unkedin & SalesHavigator robot
Transtorm your Linkedin feed into @ lead utilize the advanced search capabilities
SOUrCD. TrOCk PESTS ARG EXIIOET BNGOgGOH of Linkoain onel Sales NOVIGATor 1o fing
users. yourideol leads:

Job postings 'Q@ Use existing robot.

Job postings rabot Existing robot
Job sting caught your eye? Automata Already crected top notch assistant in
the process of reaching out to tha hinng anotner projects Copy Rnere.
manager.

4. Choose the LinkedIn jobs as lead source

Job postings

Job portals as lead source!

Which job portal would you like to scrape?

Jobs.cz
Startupjobs.cz

Linkedin jobs

5. Enter the LinkedlIn Jobs search link for the positions you're targeting.
Here’s an example link

6. Keep the “Prefer Hiring Manager” option. If hiring managers aren’t listed,
specify job titles you'd like to target instead (e.g., HR Manager, Marketing Lead).
The automation will look up these job titles directly on LinkedIn, just the same as
you would do manually.


https://www.google.com/url?q=https://www.linkedin.com/jobs/search/?currentJobId%3D4069721717%26geoId%3D103644278%26keywords%3Dlow-code%26origin%3DJOB_SEARCH_PAGE_SEARCH_BUTTON%26refresh%3Dtrue&sa=D&source=editors&ust=1734456202227840&usg=AOvVaw3dWtu_A8p_TIY6ul3AYpIe

Job portals as lead source!

Job posting search

https://www linkedin.com/jobs/search/?currentobld=4069721717&geold =1036 44278 &keywords

‘Whe would you like to contact within the hiring company?

Founder  Product Manager  Recruiter  Account manager CTO

Prefer hiring manager | Talent Acquisition, Recruiter, Human Resources, CEO, Founder, CTQ|

v Advanced settings ~

Create a Rebot

7. In settings:
Choose “any industry” and “any vacancy.”
Set the tracking frequency to daily.

Limit the number of contacts per company (recommended: 2).

8. Click Create Robot and let the automation begin!

Job posting search

hittps:/ fwww linkedin.com/jobsfsearch/?current geold=103644: ¥

Who wotild you like to contact within the hiring company?

Founder  ProductManager  Recruiter  Account manager €10

Prafer hiring manager Talent Acquisition, Recruiter, Human , CEC, Founder, €70 &
v

~ settings -~

Inwhich industry should the recruiting company operate?
« anyindustry @

What type of position vacancy should we filter?
v Anyvacancy @
How often do you want to scrape these profiles?

Every day w

How many leads per job post can the robot scrapet o

O




Step 3: Review Results
Once the robot finishes, you'll receive a notification. Here’s how to explore the

data:

1.Go to the Contacts section to view results.

My first project

A Multiple contacts from the same company

Contacts

83 tetal

X Mo

Full Name

Shaik Mujahed

Michaol Shrm-tasc

Maina Rathi

Rajech Potiapeli

Kailash Negi

Robats

sequence  Blockiists  Report

===n

Praveen Kumar

Karthek Ramasaimy.

Lisa Rabinson

Manual Tovilla

2. Click Columns and unhide additiona

e Job Title
e Job Link

e Location

o Description

e Introduction

B Select

wd

wase b

il

\asamy

Ca

iTe

L fields like:

B Select (D Columns = B Export data ¥ Fiter = | Search a
Uinkedin Company Name Company Website Company Linkedin Position
Binshaik-mujahed-392826204 Centraprise & T
@ ®
Binfnaina-rathi-aa 3838175 SPECTRAFORCE @ spectraforce.com B companyspectiatorce Team Lead
Binrajesh-potiapell iTech US Inc & itechus.net B companyitech-us-inc Sr. Technical Recruiter
B inhailash-negi-08439634 KPG3O ING & kpptech.com B companykpg-09-inc- IT Recruitment Manager

g 7 Gilead Sciences & gilead.com Spocialist
Binipraveen-kumar-ab8a5257 Themeseft inc. @ themeseft.com Bl companyfihemesoft-inc. S0 17 Reeruiter
Binfanrickr28 Themesalt e & themeson com Bcompanythemesot-ine Lead Reeniter
Binfisa-rabinson Usa's Living Room &P [ Prosidant & Founder
Binimanuel-tovilla-3856ba218 EduAl Connect @ edusiconnectcom B 1Looking for ¢
1~ Tot0ot8l 2 »

@0 Celumnz = [B- Expori data W Filter
Table colurm
*ORUmnE shsite Compar
Full Name [ #]
First Mame I ie.com B comp
Last Name =
Email @ kmcom B eomp
Linkadin [ o]
roa.cam B comp
Company Name [ ]
Company Website [ #] 3 —
Company Linkedin L+
job_pesting,_titie [+ . B comp
status [+ ]
Jb_finis [» % B comp
lacation a»
description B tcom B comp
introduction [« ]
phone_number O teom B comp
persons_country [+ ]
Pasition & ©omeem  Beomp
source_robot = ]
wct.com B comp
0w
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Step 4: Enrich and Personalize Your Data

1.Use Magic Columns to enrich email data. This will give you a verified email
database for your leads.

Auto enrich emalls @
Enrich Emalls Valldate Emalls Al Custom Column
Linkedin Latest Posts Linkedin About Me LUinkedin Company Description
I 3 B
Linikedin Compary Site wpany ¥ Company
Company Linkedin Frofike Company Webshe Company Name
- L3
ﬁ - -
Company Founded Year Parson Linkedin Profile Parson Position
v [+ 1Y [+ 733
Coondithon Outreach

Last Name Vocative - CZ First Harme Vocative - I

2. For personalization, choose the Al Custom Column. Name your column
(e.g.,personalization, experience etc.)

# Magic columns

Lot Leadspicker speed up your work by adding auto-generated columns to your data, Some of them
are free, some cost you cradits. All are magic!

Auto enrich emalls
Encich Emails Validate Errails Al Cugtom Column
Urikedin Lot Posts Linkecin ABOUL Mo Linkudin Compary Deseription
=3 ] .53
Linkedin Company Size Linkedin Company Country Full Name Vokativ (G2}
Company Website Summary

Company Linkedin Profile

Company Website




e Personalization Column Prompt:

Look at the input and finish a sentence starting with "l noticed on LinkedIn jobs that
you are looking for new (fill out the job role) responsible for (finish based on the
input)”. Output should be max 18 words.

Here is the input:

role: {{ job_posting_title }}

Description: {{ description }} {{ introduction }}

Update Al column

Column name YosiNo @
personalization

Prompt

Customize your data even more with GPT generated columns, Create custormn product descriptions,
greetings or just some cold opener to make your cutreach feel more personal,

{{ ful_name 1} {{first_nome}} {{last_name 1} {{ email }} {{linkedin }} {{ company_name }}

{{ company_website }} {{ company_linkedin }} {{ job_posting_title }} {{ status }} {{ job_link }} {{ location }}
{{ deseription }} {{ introduction }} {{ phone_number 1} {{ persons_country }} {{ position }} {{ source_robet }}
{{ retovant 1} [{ experienced in 1} {{ raw_website_text }}

Look at the input and finish a sentence starting with 7 noticed on Linkedin jobs that you are looking new {fill out
the job role) responsible for (finish based on the input). Output should be max 18 words.

Here is the input:
role: {{ job_posting_title }}

Description: {{ description }}
{{ intreduction }}

characters maxdmum

» | consent totransfer the necessary data to Openal for processing. See our Privacy Polley for more
Information.

Preview Submit

o Experienced In Prompt

Look at the input and write a very concise sentence that summarises what the
candidate should be experienced in. The output should be a sentence max 6 words
that can be included into this sentence: | have a candidate who is (experienced in).

Here is the input:

{{job_posting_title }}
{{ description }}

18



Update Al column

Celumn name Yes|No @
experienced in

Prompt

Customize your data even more with GPT generated columns. Create custorn product descriptions,
greetings or just some cold opener to make your outreach feel more personal.

ftull_name }} {{ first_name }} [{ last_name }} {{ email }} {{linkedin}] {{ company_namae }}

[{ company_website }} [{ company_linkedin }} [{ job_posting_title }} {{ status ¥} {{job_link }} {{ location }}
il description 1 {{introduction }} {{ phone _numiber niu Psrsons_countrv]} {{ position 1 source_robat 1}
{{ retevant }} {{ personalization }} {{ raw_website_text }}

Look at the input and write a very concise sentece that summarize what the should be experi d
in. The output should be a sentence max § words that can be included into this sentence: | have a candidate
who is (experienced in).

Here is the input:

{{ job_paosting_title }}
{{ description 1}

“

ERAFOCOn MaxiMmum

I consent to transter the necessary data to OpanAl for processing. See our Privacy Policy for more
n Information.

Preview Subrnit

With these prompts, you’ll have tailored insights for crafting outreach messages.

Step 5: Launch Your Outreach Sequence

Ready to contact your leads? Here’s how to start:

1.Go to the Sequence section in Leadspicker and select From Scratch.

Create engaging sequence from email and Linkedin steps

Remember to add follow-up messages to increase your response rate.

am I'd

Browse Templates Generate with Al

L] 5]

Gopy Bxisting From Scratch

Need some tips on how to wiite a good message? Check out our guide here. 5



2. Choose your first message type: email, Linkedln message, connection
request, or InMail.

Create sequence from scratch X

Would you like to create email outreach or linkedin outreach
sequence?

& Create email message in Create Linkedin message

3. Start creating your outreach message. You can use all variable fields in the
list, including the ones you've newly created.

@ Add LinkedIn step

step type Skippable @
m Message InMail message
Message

Create a personalized Linkedin message. Make sureit reflects your intent while staying within Linkedln's
300-character limit.

{{ company_linkedin }} {{ company_name }} {{ company_website }} {{ description }} {{ email }}
{{ first_name }} {{ full_name }} {{ introduction }} {{ jo_link }} {{job_posting_titie }} {{ last_name }}

f{ linkedin }} {{ location }} {{ persons_country ]} {{ phome_number }} [{ position }} {{ source_robot }}
[l status }} {{ unsubscribe_link }}

Drag and drop {{ wariables |} to personalize your message.

o [ 300
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Sequence

B Doyl @ EmailMessoge

hiring new {{ job_posting_title }}?

Hi {{ first_name ],

{[ porsonatization 1}

Start sequence

4

[(® s

I have a candidate with {{ experienced in ]} that might be & good fit

¢ Would you be intarosted in seeing the CV?

Many thanks,

B Doy B Unkedin Connect

Linkedin connection request

Hi {{ frst_nome ]},

Tve sent you on ernail yestesday regarding the new {{ job_posting_title }] that you are looking for.

N

tday ~ for reply then send

N2

Ihave a candidate {{ experienced in }] - would you like to chat?

4. When it’s ready connect your email and LinkedIn

Accounts.

4 sonapoion | A

5. Test your message and launch your campaign!

© General sequence
Benavier

Sequence stops If a reply s
Fecaived of any stopalls

Stop can tailfor multple
raas0ns, 0.4, connection
roquost imit reachad, email
Bounced etc.

You con add stricter
conditions by using our
YES[HO columns.

= How emall sutreach
‘works?

We sonci omats with
random delays to aveid
sparm fiters

and limits are
shared across sequences
using tho same account.

B How Uinkedin outreach
works?

Wo send Linkedin outreach
in batches with random
delays to pravent account
bans.

Delays and limits are
shared across sequonces
using the same Gecount.

sorme steps require pald
Linkadin features.

B Linkedin Message or
InMail?

Use Linkeein messoges for
pocpie In your netwar
inssaits fox peaplo outside
your network (prermium ‘
floatura).

accounts at_Outreach

By the end of this workflow, you'll have a list full of leads, enriched contact data,
and tailored outreach messages. All automated to save you time and effort. %

Bonus Tips

e Check out additional options in Magic Columns for even more detailed
research and personalization.
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CHAPTER FOUR

The “Al Sales Call Analyzer” Workflow

Handling customer objections is a critical part of the sales process, but analyzing
those objections manually can be time-consuming. The “Sales Calls Objections
Analyzer” workflow simplifies this by summarizing sales call transcripts and
identifying key concerns or questions raised by customers. You'll receive
actionable summaries as notifications directly in Google Chat, giving you insights
without reading through lengthy transcripts.

This workflow uses Fireflies.ai API, N8N, Google Sheets, and OpenAl GPT-4,
combining cutting-edge tools to make sales call analysis faster and smarter. While
it doesn’t currently include Leadspicker functionalities, such as LinkedIn scraping
or personalized outreach, it's one of many ways we approach automation of
processes at Leadspicker that weren’t possible a year ago. It combines generative
Al and call transcription to send us summaries of all customer objections as
notifications in Google Chat (or another platform), including a link to the specific
transcript.

Before we jump in, here’s the workflow for more context:

ﬁ‘oH@O—ﬂ‘*{EHﬂth—rﬂg:,r]d@ e G R H@O—ﬁ‘h%
N ) L J J L L J )
Schedule Trigger Transcript 1Ds Split Out. Google Sheets. Get IDs Loop Over Items. Transcri ipt Code b HTTP Request. Update sheet




Step 1: Get Your Fireflies APl Key

1.Follow this_comprehensive guide from Fireflies to generate your APl key.

2.Copy and save your key — it will be needed later for the N8N workflow setup.

The remaining steps will take place in N8N, so for this specific workflow, we won’t
be using Leadspicker functionalities.

Step 2: Set Up the N8N Workflow

1.Go to the link below and copy the provided code: N8N Workflow Code.
2.Paste the code into your N8N project.

2% n8n.leadspicker.com/workflow/lwJBD2qiCD4EUNSH

Fireflies Call transcript -> Google Chat - Post Add tag Inactive

Editor  Executions

Qs A Do Eot B Ao AL Cu@esA{len @ o1 Be 1R

Step 3: Connect Google Sheets

1.Use this sample Google Sheet to create a formatted table for managing your
data.

2.Add information about the people you want to monitor (customers, influencers,
users, etc.).

3.Authorize Google Sheets access in N8N and add your OpenAl API key.

Step 4: Configure Google Chat Notifications

1.Create a new space in Google Chat and name it something like “Sales Call Al
Analyzer.”
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M Gmail Q, Search chat

[ Newchat IAdd 1 or more people ﬂ-‘
~  Shortcuts 2% Create a space ]
[ Home

(@ Mentions 28 Browse spaces

Yr Starred

Create a space

. Sales Call Al Analyzel

201128

What is this space for?
Optimize your space with helpful settings and app suggestions. Learn more

Collaboration

@ Collaborate on projects, plans, or topics.
Easily share files, assign tasks, and organize your conversations by
threads.

O Announcements
Broadcast and share updates with your group.
Access settings

& Private v
Only added people and groups can join

0 Allow external members to join
This cannot be modified after creation
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2. Go to the space settings and create a webhook under Apps & Integrations.

# Sales Call Al Analyzer
Manage members.

Apps + Add apps

Space settings
0 apps

Space details
. . Name Description
Apps & integrations

Apps

Webhooks /’\/

+

Find tools to upgrade your

workflows.
Webhooks + Add webhooks
1wabhock
Name URL
£ Objections Analyzer googleapis dIOhCZIE6vY.

3. Copy the webhook link and paste it into the “Notification to Google Chat”
node in the N8N workflow.

raSyDdIOhCZtE6vy... 3
[[] Copy link

/ Edit
[l Delete



Step 5: Customize the GPT Prompt

The magic of this workflow lies in the Al prompt, which ensures the system
identifies and summarizes customer objections effectively.

In this step, you'll need to customize the prompt used by GPT within the GPT Node
in the N8N workflow. This is important to ensure the notifications generated from
LinkedIn posts are aligned with the type of buying signals you're looking for.

The prompt can be adjusted to focus on specific keywords, behaviors, or criteria
that indicate a sales opportunity.

& working

Parameters Settings Docs &2

oul

Resource

Text
Operation
Message a Model

Madel

From list GPT-40
Messages

W Text @ i | Flxed Expression

Please output your findings in json in a format compatible with Go
ogle Chat via webhook, ensuring that the output is walid JSON usin
9 the Google Chat card message format,

To ensure the JSON is walid:

Role
User
Add Message
Simplify Output

«@©

Toals

pl x XX
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This is the prompt we used:

You have a raw transcript of a sales call. Your task is to summarize the call and
analyze the transcript to identify all specific concerns, objections, or questions
raised by the customer that suggest they might be hesitant or unsure about the
solution.

Please output your findings in json in a format compatible with Google Chat via
webhook, ensuring that the output is valid JSON using the Google Chat card
message format.

To ensure the JSON is valid:

Do not use any quotation marks (") or single quotes () in the message text.
Avoid backslashes (\) and other special characters that could invalidate the JSON.
Use plain text formatting without any special characters.

The JSON should be structured using the Google Chat card format, like this:
{

"cards": [

{

"header": {

"title": "{{ S('Transcript').item.json.data.transcript.title }}"

I

"sections": [

{

"widgets": [

{

"textParagraph": {

"text": "Your summary here."

}

}

1

I

{

"header": "Participants”,
"widgets": [

{

"textParagraph": {

mon

"text": "{{ S('Transcript').item.json.data.transcript.participants[0] }}"
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}
]
}
{
"header": "Customer Objections and Concerns",
"widgets": [
{

"textParagraph": {

"text": "Objection: Briefly describe the customers concern, objection, or
question.\n\nSupporting Lines: Mention the relevant parts of the transcript that
demonstrate this concern.\n\nExplanation: Explain why this line might indicate that
the customer is unsure or hesitant about the solution."

}

}

// Include additional widgets for each objection.
1

},

{

"widgets": [

{

"buttons": [

{

"textButton": {

"text": "View Full Transcript",

"onClick": {

"openLink": {

"url™: "{{ S('Transcript').item.json.data.transcript.transcript_url }}"

B S U S

Here is the raw transcript:

{{ Sjson.text }}
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Step 6: Test the Workflow

Once everything is set up, test the workflow to ensure it's working as expected.
You should start receiving notifications in Google Chat with summaries of
objections and a link to the call transcript.

With this workflow, you can automate one of the most time-consuming parts of
the sales process: tracking and analyzing objections. Having this information can
help you refine your product, address customer concerns more effectively, and
prepare for sales calls with confidence.

Bonus Tips

e Want to take it a step further? You can integrate Leadspicker functionalities
like LinkedIn scraping or personalized email outreach into this workflow. Just
drop us a message at info@leadspicker.com, and we’ll help you expand its
capabilities!



BONUS CHAPTER

Prompts To Use In Leadpicker Platform Projects
For Better Personalization

Thank you for making it to the final chapter! :

Now that you've explored the workflows you are able to set up in Leadspicker, we
have bonus for you!

It’s time to share some of the useful prompts you can use to enhance your
projects in Leadspicker platform.

These prompts saving your time, helping you categorize data, insights, and help
you make your outreach bringing great results.

Feel free to copy, edit according your needs, and implement them in your projects.

Let’s go!

1. Mr./Ms.

Need a quick way to identify the gender associated with a name? Use this prompt
to categorize your leads effortlessly.

Prompt:
Analyze the input and respond with "Mr." if the name is male, or "Ms." if the name is

female.
Here is the input: {{ full_name }}
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2. Relevant Category?

Quickly determine if a company fits specific categories based on available data.

Prompt:

Look at the input and decide whether this company might be a fit for any of these
categories.

Relevancy criteria: (fill here)

Output should be just YES relevant or NOT relevant.
Here is the input:

{{ company_name }}

{{ company_website }}

{{ linkedin_company_description }}

{{ website_text_summary }}

3. And Discuss:

Generate a tailored icebreaker to discuss Al's potential in a company’s specific
context.

Prompt:

Look at this input and complete the sentence:

"and discuss how Al could be used to automate marketing or sales of your (complete
with product or service area) for (complete with estimated target group).”

The output should be a maximum of 20 words and always start with "and discuss.”

Here is the input:

{{ company_name }}

{{ company_website }}

{{ company_linkedin }}

{{ linkedin_company_description }}
{{ website_text_summary }}
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4. Signal in Posts

Identify key signals from LinkedIn posts, such as business expansion or product
launches.

Prompt:

Look at the input and find information about any of these signals:

Business expansion

Starting a new job

Expanding the team

Launching a new product or service
Traveling for events

New product feature

No signal

Output: Just the type of signal and describe it in one line.

Example:

Input: "I'm happy to announce our new product Al platform for SMEs that helps you
automate daily work."

Output: "Launching new product - Al platform for SMEs."

Here is the input: {{ linkedin_latest_posts }}

5. Ice-Breaker Mentioning Signal

Craft the perfect icebreaker by referencing specific signals in LinkedIn posts.

Prompt:

Look at the input and finish a sentence starting with:

"I saw your post about (now mention what signal is in the post input)."”

Output a maximum of 16 words and start with "l saw your post" if there is a signal. If

no signal is found, output nothing.
Examples:

Input (with signal): "Business Expansion - Company XYZ is expanding their
business in Germany."
Output: "I saw your post that your company XYZ is expanding their business in
Germany."
Input (no signal): "No signal”
Output: (Output nothing)
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6. Signal Found

Check if the input contains meaningful text.

Prompt:

Look at the input and answer YES if the input contains meaningful text, or answer
NO if there is nothing.
Here is the input: "{{ ice_breaker_mentioning_signal }}"

7. Relevant Industry?

Evaluate if a company operates in specific industries from your provided list.

Prompt:

Look at the input and answer YES if this company is active in any of the industries
from the list, or NO if not.

List of Relevant Industries:
o Marketing

e Automotive

e IT Services

e Healthcare

e Manufacturing

e Finance

Input:

{{ company_name }}

{{ company_website }}

{{ linkedin_company_description }}
{{ website_text_summary }}

{{ linkedin_about_me }}
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7. Is this company a Startup?

Check if the company can be classified as startup or not.

Prompt:

Classify the company as "Yes" or "No" based on the provided company information:

Company information:

Name: {{ company_name }}

Website url: {{ company_website }}

LinkedIn Description: {{ linkedin_company_description }}
Website Description: {{ website_text_summary }}
Website full text : {{ raw_website_text }}

Classification Criteria:

Yes: The company is primarily a technology company that offers its own product or
develops its own product. The product can be software or some technological
innovation, including biotechnology or similar. Software as a service is yes.

No: The company does not primarily focus on technology, or it does not offer its own
product or develop its own software/platform. Companies that provide agency work
are less likely to be classified as startups. Please also classify consulting or service
companies into no, however do this only for custom or personalized services ,
software as a service is ok . Companies which mostly focus on hardware are also no.

Other: if the company does not fit into either then classify it as other
Instructions:

Provide only "Yes" or "No" or "Other"as your answer.
Do not include any additional text.

Have any other great prompts working for you perfectly? Feel free to share at
info@leadspicker.com and we can share with all the users.
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