
Confused by every privacy 
software claiming the same thing? 
Us too. These seven questions will 
help you cut through the claims, 
identify real capabilities, and find 
the right fit for your business. 

The no-BS guide 

to choosing privacy 
software
7 must-ask questions



https://developer.onetrust.com/onetrust/reference/quick-start-guide
https://docs.transcend.io/docs/consent-management/full-stack-consent


https://content.ketch.com/request-demo


https://oag.ca.gov/news/press-releases/attorney-general-bonta-announces-investigative-sweep-focuses-streaming-services%E2%80%99
https://oag.ca.gov/news/press-releases/attorney-general-bonta-announces-investigative-sweep-focuses-streaming-services%E2%80%99


How Ketch does it:

Ketch requires no professional services for 

successful implementation and go-live. Our 

platform is expressly designed for non­

technical stakeholders, like legal and 

marketing, to accomplish all critical tasks 

without engineering or developer assistance. 

Ketch supports your implementation with: 

• Assignment of a specific Customer

Success Manager upon project kick-off to

guide you through the implementation,

with regular check-ins

• A detailed onboarding checklist and

accompanying video tutorials with

detailed instructions for set-up (and all the

while, your Customer Success Manager is

ready to support any questions)

Following go-live, no professional services are 

required to successfully maintain or expand 

your Ketch implementation. This ensures your 

total cost of ownership is manageable and 

predictable. 

Does your consent management platform (CMP) support 

recognized frameworks and requirements, including: IAB TCF 

purposes, GPP, GPC, and Opt Out of Sale? 

Why this matters: 

A good consent management platform (CMP) 

helps your business comply with global 

privacy regulations. But beyond the federal 

and state regulations, there are recognized 

industry frameworks that require attention 

and adherence depending on industry sector 

and location. For example: 

• If you partner with digital advertisers, you

may need to comply with the IAB Global

Privacy Platform (GPP) to pass consent

signals to partners and vendors.
• Many U.S. state laws and regulations

require compliance with the Global Privacy

Control (GPC), a browser-based standard

that enables consumers to set a universal

opt-out signal.

• If your brand runs digital advertising with

Google Ads in the European Union, you're

required to use a Google Certified CMP.

Seven deadly questions 

What to watch out for: 

Don't assume that CMP compliance with 

these industry standards is table stakes. Ask 

your vendor for proof of compliance with 

these specific standards. An especially 

important part of compliance with these 

standards is the ability to pass consumer 

consent sig na Is to downstream systems-what 

we call consent orchestration at Ketch. Refer 

back to question #3 in this document for how 

to suss out vendor consent integration 

capabilities. Cross-device compliance is an 

important consideration for these standards, 

too. For example, regarding Google Certified 

CMP - ask your vendor if they're certified for 

both web and mobile environments. 

How Ketch does it: 

Ketch has prioritized compliance 

certifications across important industry 

standards. The Ketch platform is Google 

Certified for web and mobile, compliance with 

IAB frameworks including TCF and IAB, and 

can help you respect the Global Privacy 

Control signal across the personal data in 

your business ecosystem. 

• 

Ask our team for a demo to prove 

compliance across any of these 

certifications. 

➔ Ask for a demo

•

https://www.ketch.com/blog/posts/global-privacy-platform
https://www.ketch.com/blog/posts/global-privacy-platform
https://www.ketch.com/blog/posts/global-privacy-control
https://www.ketch.com/blog/posts/global-privacy-control
https://www.ketch.com/blog/posts/google-cmp-certification
https://content.ketch.com/request-demo


https://content.ketch.com/request-demo



